Provocative New Diamond Industry Campaign Reflects the Desire for
Real Connection in a “Swipe Right” World
The Diamond Producers Association launches its new ‘Real is Rare’ communications platform to reinforce
diamonds as a symbolic expression of emotional commitment guided by personal choice, not convention
(October 6, 2016) New York, NY – Millennials have spoken, and while they may not always follow the traditional
paths and relationship rituals of earlier generations, they increasingly seek out authentic, meaningful
expressions of love which are rare, and therefore precious, in today’s fast-paced, virtual world. Rooted in this
insight, the Diamond Producers Association (DPA) launches “Real is Rare. Real is a Diamond,” a new
communications platform that invites consumers to take a fresh look at diamonds as an ideal symbol of sincere,
meaningful connections and commitment.
“What is better than a rare and precious billion-year old diamond that is as old as life on Earth to represent the
uniqueness and sincerity of a genuine relationship? ’Real is Rare. Real is a Diamond,’ beautifully captures what
makes diamonds meaningful in today’s world and why they will always be timeless,” said Jean-Marc Lieberherr,
CEO, DPA.
U.S. Millennials, as a generation of more than 80 million, are the cornerstone of current and future diamond
consumption. Earlier this year DPA commissioned a significant study of millennial attitudes, behaviors and
motivations vis a vis diamonds, love and commitment. Two primary insights inform the core campaign: 1) that
in an increasingly digital world, real relationships become more important and valued; and 2) that while they like
and desire diamonds, they resist the notion that their relationships must adhere to specific societal norms and
rituals. “Real is Rare” aims to connect with the under-35 set in a way that is more personal and emotionally
relevant by acknowledging their desire to demonstrate their commitments in a more individualistic, but equally
personal and significant, manner than previous generation.
The “Real is Rare” creative spots — developed in collaboration with creative agency, Mother New York, are
fueled by raw emotion and a departure from the idealized imagery that has been traditionally associated with
diamond advertising. The videos, set in a stunningly beautiful natural setting, speak to the imperfect but
inimitable beauty of a real relationship. Each couple, in their own way, discovers and reflects on what makes
their relationship real, and therefore rare and precious. The diamonds featured in the films are an expression of
the authentic connection between each couple.
“This campaign marks a beautiful and audacious shift in how we talk about authentic connections in a way that
recognizes the diversity in love,” says Peter Ravailhe, Chief Executive Officer, Mother New York. “In today’s
digital world, finding something real is rare, and worth celebrating with something equally special and pure – a
diamond."
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The “Real is Rare” integrated marketing and communications approach includes a robust digital campaign across
video, radio, native and social platforms, as well as cable television. A short docu-film will launch in November –
and the entire campaign will be supported with PR. The storytelling approach aims to showcase the diversity of
modern day relationships and the many ways love and commitment are expressed and celebrated with a
diamond.
Using the hashtag #RealisRare, consumers can join the conversation about “Real is Rare” on social media
@RealisaDiamond on Twitter and Instagram, “Real is a Diamond” Facebook page and YouTube Channel.
https://twitter.com/RealisaDiamond
https://instagram.com/RealisaDiamond
https://facebook.com/RealisaDiamond
https://www.youtube.com/channel/UCWYOVK-N2rt8mvuPwI6dGRw/
For more information on the campaign and to view the creative spots, visit www.RealisaDiamond.com.
###
About the Diamond Producers Association (DPA)
The Diamond Producers Association is an international alliance of the world's leading diamond mining
companies, who are united in their commitment to best-in-class ethical and sustainable operations and
transparent business practices. Together, DPA members represent the majority of world diamond production.
The DPA mission is to protect and promote the integrity and reputation of diamonds, and of the diamond
industry.
http://diamondproducers.com
https://facebook.com/DiamondProducersAssociation
https://twitter.com/DPAssociation
https://www.linkedin.com/company/12900616
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